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onic branding, or creating recall and

mh‘uwm
& plece of music, is the next big ‘con-
nect mantra’. Rajeev Raja, sound-
smith and founder-co creator of
BrandMusiq, who left advertising af-
ter 25 years in the profession to combine his
two passions of music and brands, tells
Moheshwart

stratogically,
you can almost guarantee [a certain kind of)
emotion and feeling.

In specific terms, does that mean the HDFC
plece will bring more customers to the bank?
In the long run, yes. But I don't think we
should Jook at it in such a, shall | say, busi-
nesslike manner. More importantly, in to-
day’s world, brands are no longer about be-
ing seen, but being experienced.

And a better relationship with cllents ?

Of course. If we hear a piece of music that
is interesting, nice and makes you feel good,
you start associating that mood with the
bank. So over time, whenever that music is
heard, you go into that mood. As far as sonic

tising s an brand
m.w n?-hann -
an alternate career even a bit later in my life. music human day s embracing it. -

months?
Yes. We didn't compromise st all on the pro-
cess, and I think Mr Puri, Kartik [Jain, the
CMO] and the HDFC team need to be compli-
mented on having the vision to [say yes to]
sonic branding.
like suddenly

One hasa relationship with banks, but ball has started rolling, and in the last 12

an impersonal one. You go to the. months, we have finished about six big pro-

dian music and also : Jocts of bluechip brands.
get your statements and such.
need soni branding? Mhn*l*ﬁ&i S0 no regrets or possibility of going back?
1 think every bank on the needs son- Rol? No, this is my new passion. And no regrets,

good |
‘We do a simple thing in our presentation. We  only joy
looking at. Today the bank is much more ,ask everybody to close their
place « The Rajeev Raja & Kartik Jain interviews
in BrandStand on Zee Business.

them at https./ / wiewe youtube.com/
watch?=3Vne_zv_SK¢




